
The Design Museum announces Marco 
Campardo as the second recipient of the 
prestigious annual award, ‘The Ralph Saltzman 
Prize’.  The annual prize aims to support emerging 
talent through a bursary and display at the 
Design Museum.

 For this year’s competition, five established 
designers each put forward a young designer 
who is currently making waves in the field of 
product design. All the emerging designers are 

Interior Architecture and Design 
studio Jeffrey Beers International  
(JBI) has shared its most recent 
completed hotel project, located  
in Canada’s Banff National Park, a 
UNESCO World Heritage Site. It has 
renovated the Fairmont Gold Guest 
Rooms and Fairmont Gold Suites  
at the majestic Fairmont Banff 
Springs Resort. 

Using a modern version of  
its founder’s vision, the updated 
rooms showcase a fairytale appeal 
making Fairmont Banff Spring a 
lavish getaway. 

The Gold rooms are designed as  
a cozy sanctuary where guests feel 
‘warmth and love’. It features a mix  
of soft fabrics and natural materials, 
and a free-standing bar cabinet for a 

JBI completes 
renovation of 
Fairmont 
Banff Springs

>
residential feel. The Gold suites 
showcase a more dramatic feel  
with a four-poster bed to bring in the 
mountain grandeur, complete with 
fireplace clad with rich marble and 
natural walnut in the living room.  
Epic and majestic, it provides  
access to the beauty of the  
Canadian mountainside 
jeffreybeers.com

trying to point a new direction for design, either 
by supporting the green transition, through 
technical innovation or presenting compelling 
design ideas. Campardo was nominated by 
designer Edward Barber of Barber Osgerby.

 Marco Campardo is a London-based 
designer and maker, working with the industry, 
private and public clients. He designs objects, 
exhibitions, and site-specific installations. 
designmuseum.org

Museum of London to 
make 5,000 stories 
from the capital 
available to the public 
for the first time
The Museum of London has 
annouced it will transform digital 
access to the London Collection, 
making it easier for more people to 
engage with the museum online.

Developed with the support of 
Bloomberg Philanthropies’ Digital 
Accelerator for Arts and Culture,  
this project will see 5,000 first-hand 
audio recorded stories in the 
museum’s collection made publicly 
available to search and access  
for the first time. This represents  
the largest oral history collection 
focused on the people and history 
of London.

Trish Thomas, head of digital 
innovation, Museum of London, 
said: ‘As a social history museum we 
are in a unique position to present 
our collections’ human stories first, 
offering new ways in – especially for 
underrepresented audiences who 
often tell us they find museum 
collections stuffy and inaccessible... 
I am delighted that this project will 
enable us to bring London’s stories 
to life for millions more people in 
the capital and around the world.’ 
museumoflondon.org.uk
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